
It’s the dawn of a new day
in the trucking industry.

The day of Driver HEALTH
driverhealth.org



For many years, truck drivers have been one of the most 

unhealthy occupational groups in America.

But times are changing 
for the better…MUCH Better!

With the help of the Healthy Trucking Association of America (HTAA) and

many conscientious trucking fleets and sponsors, our nation’s drivers are

now receiving the resources they need to get healthy and live longer.

Driver health issues have become the BIGGEST and MOST IMPORTANT

issues in the trucking industry as drivers and fleet executives alike 

SEEK OUT information on how to improve driver health and wellness.

Driver HEALTH magazine is the
FIRST and ONLY major trucking

publication that offers information
on health and wellness.

As the official publication of the Healthy Trucking Association of America,

Driver HEALTH magazine is the trucking industry’s MAIN SOURCE 

of health and wellness information.



Targeted Distribution

Driver HEALTH is the FIRST and ONLY magazine that tar-

gets CDL holders PLUS decision-making HR and Safety ex-

ecutives at major trucking fleets.

Company Drivers and Owner-Operators

With free nationwide distribution at over 1,200 truck

stops and travel plazas, Driver HEALTH is picked up by driv-

ers all over the country. As the ONLY magazine that is 

devoted to providing information about drivers’ health 

issues, Driver HEALTH STANDS OUT above other driver mag-

azines, which ensures that MORE DRIVERS will pick it up.

OVER 1,000 Trucking Fleet Safety 

and HR Executives

Driver HEALTH is the ONLY magazine direct mailed to over

one thousand Safety Directors, H.R. Directors and other

Safety and Human Resource executives at major trucking

fleets throughout the country.

This targeted distribution makes Driver HEALTH

the ideal magazine for product and services com-

panies AND trucking fleet recruiters. This unique

distribution also ensures that Driver HEALTH is the

one and only  magazine that is perfect for advertis-

ing health and wellness products and services.

The Subject Matter that 
Readers REALLY WANT 

Driver Health and Wellness

Driver HEALTH is the ONLY magazine created to provide

useful health and wellness information to the trucking in-

dustry. With recent changes in CDL health requirements and

national attention now focused on the overall lack of good

health within the driver population, professional drivers and

fleet executives alike now consider drivers’ health to be one

of the most important issues in the trucking industry.  

Extremely Effective for Advertisers

Our concentration on health and wellness differentiates us

from other magazines and makes Driver HEALTH the first and

only national print publication that is ideal for advertising

health and wellness products to the trucking industry. 

And now that professional drivers and fleet executives are

eager to obtain more information about health and wellness

products, they are guaranteed to pick up and read Driver

HEALTH more than other magazines—this increased attention

and guaranteed readership makes Driver HEALTH perfect for

ANY company that needs to reach drivers for ANY reason, 

which means that Driver HEALTH is also the most effective

media vehicle for non-health-related products and services

and driver recruitment advertising. 
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The Best Companies advertise in

Driver HEALTH magazine
because Good Health is Good Business

For advertising information:
RAMP Media Group

610 Colonial Park Drive

Roswell, GA 30075

800-878-0311

DriverHealth.org




